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RAN-2001130604050001
M. A. (Sem. - IV) Examination October - 2025

Psychology (Paper - XX) Consumer Psychology

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

(2) S>dZu bpSy>“p„ A„L$ âñ“p ‘|fp NyZ v$ip®h¡ R>¡.
 Figure to the right indicates full marks of the question.

Seat No.:

Student’s Signature

â. 1.  “uQ¡“p âñp¡dp„ v$ip®h¡g dyS>b S>hpb Ap‘p¡ (Nd¡ s¡ ‘p„Q) 10
  Answer the following question as directed. (Any five) 10

 1. â¡fZp“u âq¾$ep“p sb¼L$pAp¡ S>Zphp¡.
  State the stages in the process of motivation.

 2. ApÐdgnu ‘Ý^rsAp¡ S>Zphp¡.
  Mention the methods of self-oriented.

 3. d“p¡hgZ“u ìep¿ep Ap‘u, s¡“u b¡ rhrióV$spAp¡ S>Zphp¡.
  Define attitude, state two specialties of it.

 4. k„v$c® S|>’“u ìep¿ep Ap‘u, s¡“p âL$pfp¡ S>Zphp¡.
  Give the definition of reference group and its types. 
 5. k„õL©$rs A“¡ D‘k„õL©$rs A¡V$g¡ iy„?
  What is culture and sub-culture?

â.2.  d¡õgp¡“u ×[óV$A¡ â¡fZp“u õsf¾$d î¡Zu hZ®hp¡. 13
  Describe the hierarchy of needs in the opinion of Maslow.

 A’hp
  D‘cp¡¼sp hs®““p Aæepkdp„ äp¡CX$“p rkÝ^p„s“u D‘ep¡rNsp rhNs¡ hZ®hp¡.
  Describe the importance of Freud's theories in consumer behavior study. 13

â.3.  ds “¡s©Ðh“u âq¾$ep kdÅhu, ds “¡sp“p gnZp¡ hZ®hp¡. 13
  Explain the process of opinion leadership and describe the characteristic of opinion 

leader.

   A’hp
  kpdprS>L$ hN® A“¡ s¡“¡ Akf L$fsp„ OV$L$p¡ hZ®hp¡. 13
  Describe social class and its effective factors.
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â.4.  hZ®“pÐdL$ “p¢^ gMp¡ (Nd¡ s¡ b¡) 14
  Write a descriptive note: (any two) 14

 1. gÿe“u ‘k„v$Nu“¡ Akf L$fsp ‘qfbmp¡
  Effective Factors of Goal-Selection

 2. d“p¡hgZ k„ip¡^“p¡“p¡ dpL£$qV„$N n¡Ódp„ rhr“ep¡N (D‘ep¡Nusp)
  Importance of Attitude Researches in Marketing Field

 3. ìe[¼s-ìe[¼s hÃQ¡ k„v$¡ihl““u âq¾$ep A„N¡“p rkÝ^p„sp¡
  Communication Theory between Two Person

 4. hp“®f“u hN®‘Ý^rs.
  Warner's Class Method 


