P0607 AEEETREE I

RAN-2001130604050001

RAN-2001130604050001
M. A. (Sem. - IV) Examination October - 2025
Psychology (Paper - XX) Consumer Psychology

Time: 2 Hours | [ Total Marks: 50

Yl : / Instructions Seat No.:

(1)  GuRlsd zaidd [4o1dl Grizadl ur 19t quidl.

Fill up strictly the above details on your answer book.
(2) vl oty vis Ul Y1 2191 £aid 9.

Figure to the right indicates full marks of the question.

\ Student’s Signature

u. 1. Al UM calda Horo araler suul (A d uid) 10
Answer the following question as directed. (Any five) 10
1. H29ul ulsaidl dotssisil orgual.
State the stages in the process of motivation.
2. e uealdastl srgudl,
Mention the methods of self-oriented.
3. Heladldl cqrvan 4], d«dl of [Alredistl srgual.
Define attitude, state two specialties of it.
4. g6 opaedl drvul vl dedl usiRi srgll.
Give the definition of reference group and its types.
5. dgld 2Ad Guzizsla vi2d 97
What is culture and sub-culture?

u.2. Wzl (vl WUl 2azs4 Al avldl. 13
Describe the hierarchy of needs in the opinion of Maslow.
@A
GUAIsAL Al 2RI 5195l Ritiad] GuallBial [@ad agial.,
Describe the importance of Freud's theories in consumer behavior study. 13

u.3. " dqcadl ulsul wuoadl, Ha ddil dgell qgidl. 13
Explain the process of opinion leadership and describe the characteristic of opinion
leader.

@A
AHUsrs 4ol el del 2422 52l g2sl Qldl. 13
Describe social class and its effective factors.
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u.4. AQLeAleHS Al4 AUl (A d 6l)

Write a descriptive note: (any two)

1. dzued] ueiedlld 2442 52l uReal
Effective Factors of Goal-Selection

2. HeAladQl Haibedidl W21 asani [Alquion (Guaiallal)
Importance of Attitude Researches in Marketing Field

3. lsa-culsd 923 eaded«dl ulsal >l [taidl
Communication Theory between Two Person

4. dleedl qoiueafa.
Warner's Class Method
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